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Welcome to the Irish Logistics & 
Transport Awards 2012 

Now entering it's third year, the Irish Logistics and Transport Awards return to once again 

celebrate excellence in the industry, under the auspices of the Chartered Institute of    

Logistics and Transport (CILT).  

 

The individuals and companies - and their clients - who comprise the logistics and 

transport industry in Ireland are truly world -class operators, adding value to the business 

process and creating a competitive edge for Irish business that, in these tough times, is 

needed more than ever before.  

 

The award categories reflect the main areas of excellence in the industry and we hope 

that you enter the ones most appropriate to you.  

 

The awards cover everything from individual achievements through to main aspects of the  

industry such as: freight forwarding, innovation, technology, safety, environment and       

education.  

 

Winning one of these prestigious awards will give your business a competitive advantage in 

the market place.  

 

You may enter more than one category, however each must be made separately.  

 

The awards night on Thursday, March 15th 2012 at the Burlington Hotel, promises to be a 

great night when the achievements of the logistics and transport industry will be  

celebrated.  

 

 

Entry is free, simple and now open– so please enter: we’d love to see you there! 
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Lǘ ƛǎ ŦǊŜŜ ǘƻ ŜƴǘŜǊ ǘƘŜ LǊƛǎƘ [ƻƎƛǎǝŎǎϧ ¢ǊŀƴǎǇƻǊǘ !ǿŀǊŘǎΦ  
 
!ƭƭ  ŜƴǘǊŀƴǘǎ Ƴǳǎǘ ǎǳōƳƛǘ ŀ ŘƻŎǳƳŜƴǘ ƻŦ ƴƻ ƳƻǊŜ ǘƘŀƴ р !п ǇŀƎŜǎ 
ǘƘŀǘ ŎƻǾŜǊǎ ǘƘŜ ƪŜȅ ŎǊƛǘŜǊƛŀ ǎŜǘ ƻǳǘ ŦƻǊ ǘƘŜ ŎŀǘŜƎƻǊȅ ǘƘŜȅ ŀǊŜ    
ŜƴǘŜǊƛƴƎΦ /ŀǊŜŦǳƭƭȅ ǊŜŀŘ ǘƘŜ ǎŜŎǝƻƴ ǘƘŀǘ ŘŜǎŎǊƛōŜǎ ǘƘŜ ŎǊƛǘŜǊƛŀ ǘƘŜ 
ƧǳŘƎŜǎ ǿƛƭƭ ōŜ ǳǎƛƴƎ ǘƻ ŀǎǎŜǎǎ ŜŀŎƘ ŎŀǘŜƎƻǊȅ ŀƴŘ ƳŀƪŜ ǎǳǊŜ ȅƻǳ 
ŎƻǾŜǊ ŀƭƭ ƻŦ ǘƘŜǎŜ ƛƴ ǘƘŜ ǎǳōƳƛǎǎƛƻƴ ȅƻǳ ǇǊŜǇŀǊŜΦ  
 
9ƴǘǊȅ ǘƘƛǎ ȅŜŀǊ ƛǎ ƻƴƭƛƴŜΣ ǇƭŜŀǎŜ ǎŜŜ ǿǿǿΦƛƭǘŀǿŀǊŘǎΦƛŜ ŦƻǊ ƳƻǊŜ 
ƛƴŦƻǊƳŀǝƻƴ  
 
aŀƪŜ ǎǳǊŜ ȅƻǳ ŦƻŎǳǎ ƻƴ ƎƻƻŘ ƘŀǊŘ ƛƴŦƻǊƳŀǝƻƴΣ ōŀŎƪŜŘ ǳǇ ōȅ 
ǎƻƭƛŘ ŦŀŎǘǎ ŀƴŘ ŬƎǳǊŜǎΦ  
 
²ƘŜƴ ŎƻƳǇƭŜǝƴƎ ȅƻǳǊ ŜƴǘǊȅ ƻƴƭƛƴŜΣ ǇƭŜŀǎŜ Ŧƻƭƭƻǿ ǘƘŜǎŜ ǊǳƭŜǎΥ  

ω !ƭƭ ŀŎǝǾƛǝŜǎ ŎƛǘŜŘ ƛƴ ǎǳǇǇƻǊǘ ƻŦ ȅƻǳǊ ŜƴǘǊƛŜǎ Ƴǳǎǘ ƘŀǾŜ ōŜŜƴ ƻƴ
-ƎƻƛƴƎ ǿƛǘƘƛƴ Ǉŀǎǘ мн ƳƻƴǘƘǎ ŦǊƻƳ ǘƘŜ ŎƭƻǎƛƴƎ ŘŀǘŜ ƻŦ ǘƘŜǎŜ 
ŀǿŀǊŘǎ  

ω ¢ƘŜ ŜƴǘŜǊƛƴƎ ǇŀǊǘȅ ŘƻŜǎ ƴƻǘ ƘŀǾŜ ǘƻ ōŜ ǊŜǎƛŘŜƴǘ ƛƴ ǘƘŜ whL ƻǊ bL 
ōǳǘ ǘƘŜ ǇǊƻƧŜŎǘǎ ǘƘŀǘ ǎǳǇǇƻǊǘ ǘƘŜƛǊ ŜƴǘǊȅ Ƴǳǎǘ ǘŀƪŜƴ ǇƭŀŎŜ ƛƴ ǘƘŜǎŜ 
ŀǊŜŀǎ  

ω tƭŜŀǎŜ ŜƴǎǳǊŜ ȅƻǳǊ ǎǳōƳƛǎǎƛƻƴ Ŭǘǎ ƻƴǘƻ р ǇŀƎŜǎ ƻŦ !п ǇƻǊǘǊŀƛǘ 

ŦƻǊƳŀǘ ƛƴŎƭǳŘƛƴƎ ǎǳǇǇƻǊǝƴƎ ƳŀǘŜǊƛŀƭǎ ǎǳŎƘ ŀǎ ǇƛŎǘǳǊŜǎΣ ƎǊŀǇƘǎΣ 
ǘŀōƭŜǎ ŜǘŎ  

ω ̧ƻǳ Ƴŀȅ ŜƴǘŜǊ ŀǎ Ƴŀƴȅ ŎŀǘŜƎƻǊƛŜǎ ŀǎ ȅƻǳ ƭƛƪŜΣ ƘƻǿŜǾŜǊ ȅƻǳ 
Ƴǳǎǘ ǎǳōƳƛǘ ŀ ǎŜǇŀǊŀǘŜ ŜƴǘǊȅ ŜŀŎƘ ǝƳŜ  

ω tƭŜŀǎŜ ǘǊȅ ǘƻ ŀƴǎǿŜǊ ŜŀŎƘ ƻŦ ƪŜȅ Ǉƻƛƴǘǎ ǘƘŀǘ ǘƘŜ ƧǳŘƎŜǎ ǿƛƭƭ 
ōŜ ƭƻƻƪƛƴƎ ŦƻǊ ŀƴŘ ƭŀȅ ƻǳǘ ǘƘŜ ƛƴŦƻǊƳŀǝƻƴ ς ǘŜȄǘΣ ǘŀōƭŜǎΣ     
ƎǊŀǇƘƛŎǎ ŜǘŎ ǎƻ ǘƘŀǘ ƛǘ ƛǎ Ŝŀǎȅ ŀƴŘ ŎƭŜŀǊ ǘƻ ǳƴŘŜǊǎǘŀƴŘΦ  

 
¢ƻ ŎƻƳǇƭŜǘŜ ǘƘŜ ƻƴƭƛƴŜ ŜƴǘǊȅ ǇǊƻŎŜǎǎΣ ȅƻǳ ǿƛƭƭ ƴŜŜŘ ǘƘŜ    
ŦƻƭƭƻǿƛƴƎ ƛǘŜƳǎΥ  

ω ̧ƻǳǊ ŜƴǘǊȅ ŘƻŎǳƳŜƴǘΣ ƴƻ ƭƻƴƎŜǊ ǘƘŀƴ р ǇŀƎŜǎ ŀƴŘ ƛƴ ²ƻǊŘ 
ƻǊ t5C ŦƻǊƳŀǘ  

ω ! рл ǿƻǊŘ ǎǳƳƳŀǊȅ ƻŦ ȅƻǳǊ ŜƴǘǊȅ  

ω н ƘƛƎƘ ǊŜǎƻƭǳǝƻƴ ƭŀƴŘǎŎŀǇŜ ǇƘƻǘƻǎ όолл ŘǇƛύ ǊŜƭŜǾŀƴǘ ǘƻ 
ȅƻǳǊ ŜƴǘǊȅ  

ω ! ƧǇŜƎ ǾŜǊǎƛƻƴ ƻŦ ȅƻǳǊ ƻǊƎŀƴƛǎŀǝƻƴ ƭƻƎƻ  

ω ¢ƘŜ ƴŀƳŜ ƻŦ ǘƘŜ ǇŜǊǎƻƴ ǿƘƻ ǿƛƭƭ ŀŎŎŜǇǘ ǘƘŜ ǘǊƻǇƘȅ ƻƴ ȅƻǳǊ 
ōŜƘŀƭŦ ƛƴ ǘƘŜ ŜǾŜƴǘ ȅƻǳ ǎƘƻǳƭŘ ǿƛƴ  
 
tƭŜŀǎŜ ƴƻǘŜΥ !ƭƭ ƻŦ ǘƘŜ ŀōƻǾŜ ƛǘŜƳǎ ǿƛƭƭ ōŜ ǊŜǉǳƛǊŜŘ ƛƴ ƻǊŘŜǊ ǘƻ 
ǎǳōƳƛǘ ȅƻǳǊ ŜƴǘǊȅΣ ŀƴŘ ȅƻǳ ǿƛƭƭ ƴƻǘ ōŜ ŀōƭŜ ǘƻ ŀŘƧǳǎǘ ȅƻǳǊ ŜƴǘǊȅ 
ƻƴŎŜ ǳǇƭƻŀŘŜŘΦ  
 
/ƘŜŎƪ ƻǳǘ ǘƘŜ 9ƴǘŜǊ hƴƭƛƴŜ ŀƴŘ Iƻǿ ǘƻ 9ƴǘŜǊ ǇŀƎŜǎ ƻŦ ƻǳǊ 
ǿŜōǎƛǘŜ ŦƻǊ ŦǳǊǘƘŜǊ ǝǇǎ ƻƴ ŜƴǘŜǊƛƴƎ ǘƘŜ ŀǿŀǊŘǎΦ  
 
¢ƘŜ ŎƭƻǎƛƴƎ ŘŀǘŜ ŦƻǊ ŜƴǘǊƛŜǎ ƛǎ CǊƛŘŀȅΣ WŀƴǳŀǊȅ нтǘƘ ŀǘ рΦллtaΦ  

bƻǘŜΥ {ǳōƳƛǎǎƛƻƴǎ ŀƊŜǊ ǘƘŜ ŎƭƻǎƛƴƎ ŘŀǘŜ Ƴŀȅ ƴƻǘ ōŜ  
ŀŎŎŜǇǘŜŘ  

¢ƘŜ ƧǳŘƎƛƴƎ ǇŀƴŜƭ ǿƛƭƭ ōŜ ƳŀŘŜ ǳǇ ƻŦ {ŜƴƛƻǊ /ƘŀǊǘŜǊŜŘ aŜƳōŜǊǎ ϧ 
CŜƭƭƻǿ /ƘŀǊǘŜǊŜŘ aŜƳōŜǊǎ ŦǊƻƳ ¢ƘŜ /ƘŀǊǘŜǊŜŘ LƴǎǝǘǳǘŜ ƻŦ         
[ƻƎƛǎǝŎǎ ϧ ¢ǊŀƴǎǇƻǊǘ LǊŜƭŀƴŘΣ ǿƛǘƘ ŜȄǘŜƴǎƛǾŜ ŜȄǇŜǊƛŜƴŎŜ ƛƴ [ƻƎƛǎǝŎǎ 
ϧ ¢ǊŀƴǎǇƻǊǘΦ  
 

¢ƘŜǎŜ ƧǳŘƎŜǎ ǿƛƭƭ ōŜ ǎǇƛƭǘ ƛƴ ǘƻ ǘǿƻ ǇŀƴŜƭǎΣ ǿƘŜǊŜ ǘƘŜȅ ǿƛƭƭ ǊŜǾƛŜǿ 
ǘƘŜ ŀƭƭƻŎŀǘŜŘ ŜƴǘǊƛŜǎ ŀƴŘ ǊŀǘŜ ŦǊƻƳ ŬǊǎǘ ǘƻ ƭŀǎǘΦ 
 
{ŎƻǊŜǎ ŀǊŜ ǘƘŜƴ ŎƻƭƭŜŎǘŜŘ ŀƴŘ ŎƻƭƭŀǘŜŘ ōȅ ǘƘŜ /L[¢Σ ǿƛǘƘ ǘƘŜ ŜƴǘǊŀƴǘ 
ǊŜŎŜƛǾƛƴƎ ǘƘŜ ƘƛƎƘŜǎǘ ƻǾŜǊŀƭƭ ǎŎƻǊŜ ōŜƛƴƎ ŘŜŎƭŀǊŜŘ ǘƘŜ ǿƛƴƴŜǊ ƻŦ ǘƘŀǘ 
ŎŀǘŜƎƻǊȅΦ  

CƻǊ ŜŀŎƘ ǎǳōƳƛǎǎƛƻƴΣ ȅƻǳ Ƴǳǎǘ ǊŜƳŀƛƴ ǿƛǘƘƛƴ ǘƘŜ р !п ǇŀƎŜ 
ƭƛƳƛǘΦ tǊƻǾƛŘŜ ŎƭŜŀǊΣ ǉǳŀƴǝǘŀǝǾŜ ŜǾƛŘŜƴŎŜ ǘƻ ǎǳǇǇƻǊǘ ȅƻǳǊ ŜƴǘǊȅΦ 
 
tƭŜŀǎŜ Řƻ ƴƻǘ ǎǳōƳƛǘ ŀƴȅ ŀŘŘƛǝƻƴŀƭ ǇǊƻƳƻǝƻƴŀƭ ƭƛǘŜǊŀǘǳǊŜ ŦƻǊ 
ŀƴȅ ƻŦ ǘƘŜ ŀǿŀǊŘǎΣ ŀǎ ȅƻǳǊ ŜƴǘǊȅ ǿƛƭƭ ōŜ ŀǎǎŜƳōƭŜŘ ƛƴǘƻ ǇŀŎƪǎ 
ǘƘŀǘ ŀǊŜ ǎŜƴǘ ǘƻ ƻǳǊ ƧǳŘƎŜǎ ǘƻ ǊŜŀŘ ōŜŦƻǊŜ ǘƘŜȅ ƎŀǘƘŜǊ ǘƻ ŘŜŎƛŘŜ 
ǘƘŜ ǿƛƴƴŜǊǎΦ 
 

5ƻƴΩǘ ŦƻǊƎŜǘΥ 
¢ƘŜ ŘŜŀŘƭƛƴŜ ƛǎ CǊƛŘŀȅΣ нтǘƘ WŀƴǳŀǊȅΣ рΦллǇƳΦ 

 How to Enter 

 Judging 
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Categories and Criteria 

IMPORTANT NOTE: The judges will not be influenced by the size of the firm that enters, small firms are 
just as likely to win as large multi-nationals. 
 
PLEASE REMEMBER: All activities described in your submission should have occurred/ been ongoing 

within the 12 months prior to the entry closing date (ie January 27th 2011 to January 27th, 2012). 

You cannot formally enter this category. The winner will be selected from all winners of the other categories.  

Open to all senior individuals, the Logistics and Transport Leader Award is presented to the industryõs corporate 
star. The award showcases an individual's significant contribution to a key initiative or project and how they have 
influenced its outcome.  
 
The winner can be nominated by themselves or anyone inside or outside their organization or involved in 
transport and logistics in the wider context that believes the individual concerned has made a significant         
contribution via their own activities or influence to the advancement of the industry.  

This award recognises the logistics company that has worked best to achieve a significant goal or achievement in 
any aspect of freight transport, including operations, processes and service, in any mode or combination of 
modes. 
 
In your 5 page submission please describe the details of your work from the above mentioned perspective.  

This award recognises the transport operator that has made real progress over the last year. If your organisation 
has been doing especially well, or if you have launched a new initiative or achieved a significant goal, we want 
to hear from you. The award is open to all types of transport business ð road, rail, air or water based, and      
covering freight or passengers.  
 
In your 5 page submission explain and quantify your achievements over the last year, and explain why you feel 
you deserve to win the award.  

 Overall Logistics & Transport Excellence Award 

 Logistics & Transport Leader Award 

 Logistics Company of the Year 

 Transport Company of the Year 
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This award is for outstanding achievement in managing the integration of supply chains from procurement through 
manufacturing to final delivery to the consumer, including reverse logistics. This could include integration of the 
total supply chain covering either one or several organisations.  
 
In your 5 page submission please describe all key points of your excellence in this area.  

This award recognises the freight forwarding company that has worked best to achieve a significant goal or 
achievement in any aspect of customer service through improved organisation, technology, equipment, human 
resources, information management or any other aspect of freight forwarding demonstrating specialist knowledge 
and expertise needed for the consolidation, storage, handling, packing, and distribution of physical merchandise.  
 
In your 5 page submission please describe the details of your work from the above mentioned perspective.  

This category recognises the logistics and transport team that has worked best to achieve a significant goal or 
achievement. The team will have demonstrated initiative, creativity and leadership to be a positive force for 
change and improvement in the procurement function.  
 
The winner can be nominated by themselves or anyone else involved in the project or initiative. In your 5 page 
submission please describe the details of your work from the above mentioned perspective.  

This category recognises the freight forwarding team that has worked best to achieve a significant goal or 
achievement. The team will have demonstrated initiative, creativity and leadership to be a positive force for 
change and improvement in the procurement function.  
 
The winner can be nominated by themselves or anyone else involved in the project or initiative. In your 5 page 
submission please describe the details of your work from the above mentioned perspective.  

This award will recognise the collaborative efforts of a logistics and transport organisation and an external    
supplier/service provider that has led to a best in class supply chain solution, operation or process. Success will 
have been brought about via innovation, development or customisation.  
 
When making your submission, please consider the following points:  

¶ The challenge  

¶ What was set out to be achieved  

¶ What was achieved  

¶ How collaboration was successfully embedded into the challenge  

 Supply Chain Achievement Award 

 Freight Forwarding Company of the Year 

 Logistics & Transport Team of the Year 

 Freight Forwarding Team of the Year 

 Logistics & Transport Client/ Supplier Achievement Award 

This award will recognise the collaborative efforts of a freight forwarding organisation and an external supplier/
service provider that has led to a best in class supply chain solution, operation or process. Success will have 
been brought about via innovation, development or customisation.  
 
When making your 5 page submission, please consider the following points:  

¶ The challenge  

¶ What was set out to be achieved  

¶ What was achieved  

¶ How collaboration was successfully embedded into the challenge  

 Freight Award Client/ Supplier Achievement Award 
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This award recognises a logistics or transport project, action or initiative that has demonstrated true innovation. 
The award is presented to the team that can demonstrate a distinct new method or approach to a challenging 
issue. 
 
In your 5 page submission please describe the details of your work from the above mentioned perspective.  

This award is for an outstanding achievement in any area of safety improvement. This may include programmes 
which lead to a demonstrable improvement in safety standards either within one organisation, trading partners or 
the wider community; particularly those which are sustainable, transferable or which demonstrate an innovative 
approach. 
 
In your 5 page submission please describe the details of your work from the above mentioned perspective.  

This award is for an outstanding achievement in the reduction of environmental impact. Please include all these 
aspects in your 500 word submission  
 

¶ Reduction in emissions, including disposal methods 

¶ Reduction in packaging or other waste (including recycling)  

¶ Improved sustainability of products or operations  

¶ Staff involvement in improvement programmes  

 

This award is for promoting excellence and outstanding achievement in the use of materials handling equipment 
and technology at any stage throughout the supply chain, including raw materials, manufacturing, distribution 
and retail operations.  
 
Your 5 page entry should demonstrate technological improvements in design and equipment, but equally,     
operational improvements derived from using materials handling equipment and technology.  

This new award recognises the best communications campaign undertaken in the logistics or transport sectors. 
The award is open to external communications campaigns, or internally focussed ones aimed at staff. And it 
might involve a clever advertising or PR campaign, or work you have done involving online, social media, events 
or other techniques.  
 
In your 500 word entry be sure to explain the campaignõs initial objectives and targets, the strategy you adopted 
and why, and please quantify the results you have achieved. You might also want to include examples of any  
creative material you produced.  

This award will go to the logistics or transport company that people most want to work for. So if you are proud 
of the way you look after your employees, and you believe you provide excellent staff facilities, HR support and 
lots of professional development and training ð be sure to enter. In your 5 page entry explain your personnel 
strategy, how you recruit, train, motivate, communicate, reward and retain staff, and identify the ôlittle extrasõ 
you offer that sets you apart from your competitors. If you have done any surveys or benchmarking of staff    
satisfaction levels include the key results. If you have introduced any new employee initiatives or innovations 
that youõre particularly proud of, be sure to mention these. 
 
Entries can be submitted by organisations direct, or staff can nominate a company on their behalf. If you are 
nominating the firm you work for please ensure the directors know about this and are happy for their name to be 
put forward.  

 Innovation in Action Award 

 Safety Award 

 Green Mover Award 

 Technology Award 

 Communications Award 

 Employer of the Year 
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This award is for outstanding achievements beyond that which is normally expected from managers of this age 
and experience. It is for excellence in any of the functions relating to the management of logistics and transport; 
including both operational management and supporting functions. ôYoung' is defined as a Manager who, on 31st 
December 2011, is not more than 35 years old.  
 
The winner can be nominated by themselves or anyone inside or outside their organization or involved in 
transport and logistics in the wider context that believes the individual concerned has made a significant contri-
bution via their own activities or influence to the advancement of the industry.  
 
In your 5 page submission please explain why the nominee deserves the award.  

This award is for the employer who makes the most outstanding contribution to enabling and encouraging their 
employees to commute to & from work in a sustainable manner.  
 
In your 5 page submission please describe all aspects of your activity in this area.  

 Workforce Commuting Initiative 

 Education Award 

This award is for the third level institute or organisation which has offered the most innovative and relevant 
courses in our industry.  
 
In your 5 page submission please detail the goals and objectives your programme embodies as well any other in-
formation that marks out your course both relevant to the logistics and transport sectors and any related       
innovative elements.  

 Future Achiever Award 
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Sample Entry Template 

Please note that this is not  a template for your entry, but a sample. Feel free to put together your entry 
in whatever format you wish, but ensure that you answer all relevant criteria. The sample entry is     

divided into 5 sections:  

1. Organisation and Team background 

2. Overview of entry and outcomes  

3. Main Body of Entry 

4. Supporting Material 

5. Summary 

1. Brief background of organisation and team who worked on        
submission 

 
 

 

¶ Include information here about your organisation, such as employee numbers, 
location(s) etc  

¶ Include information about the relevant Team, such as number of members, how 
it fits within the organisation etc  

2. Overview of entry and outcomes 
 

¶ Include an overview of your entry, stating how it fits within the category and how 
it addresses the criteria  
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Category : Organisation Name 

Category Name  Page No. 

 
 

3. Main Body of Entry 
 

Here you should address each of the points outlined in the category criteria.  
 
For instance, in the Logistics Company of the Year category, you would address how 
your company has achieved a significant goal in any aspect of:  
¶ Freight transport  
¶ Operations, processes and service 
¶ Combination of modes 

 
Make sure, where possible, you focus on good hard information, backed up by solid 

facts and figures.  

 

Include any other information that you feel clearly illustrates your point, and makes 
you a worthy candidate for your chosen category.  
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Category : Organisation Name 

Category Name  Page No. 

 
4. Supporting Material 

 
¶ Here you should include supporting materials such as graphs, tables,          

pictures,  screenshots etc. that you feel supports your entry.  
¶ Please feel free to include the supporting material within the main body   
rather than itõs own section 

 

 

 
5. Summary 

 
¶ Provide a short summary of your entry, including main points and outcomes  
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Tips for Entering 

PUTTING TOGETHER A GOOD ENTRY 
 

There are definitely a few golden rules for assembling a good entry. Here are our top tips:  
 
1. Think hard about the entry criteria and put yourself in the judges’ shoes. What would really  
impress them? What do you do that your competitors donõt do? Think hard about this and work out 
what makes you special and distinctive. In our view the best entries are usually initially considered by 
someone within the firm who is at Board level ð our judges are all senior people and you need to think 
about your entry from their perspective. You, or some of your senior colleagues may even know some 
of the judges personally, in which case you should have an even better insight into the sort of things 
that will catch their eye. Once youõve figured out what will appeal to them, draft your entry in the 
right language for the judges. In many cases we see entries prepared by junior people from the     
marketing team; the language is naive and the key selling points are often missed altogether. There is 
a role for the marketing team (mainly in dressing up and improving the presentation of your           
submission), but the best entries are usually driven by someone at Board level.  
 
2. Enter the right categories. Some firms seem to bizarrely enter certain categories, and then ignore 
the one that they would stand a much better chance of winning. Think about this strategically from 
the start and go for the categories where you stand a good chance of being a finalist or winning  
 
3. Facts are very powerful; and waffle or generalities cut very little ice with the judges. Remember, 
there are lots of ways of presenting data, and one may look a lot stronger than the others. For       
example, if your calendar year performance was better than your financial year, use this data. If your 
sales figures look dreadful, but your new enquiry levels are looking much healthier, focus on these. 
And remember there are some great ways of presenting graphs (the axis doesnõt need to start at zero, 
which can make the steepness of growth figures look more impressive). Weõre not advocating you 
twist the truth; but we do feel itõs within the rules for you to make the strongest possible case for 
your firm.  
 
4. Don’t write more than you’ve been asked to supply. There is a limit on the number of words and 
the number of pages you can submit. Donõt go above this (the judges wonõt read reams of supporting 
information). In the same way donõt do ultra minimal entries and simply rely on your profile to get 
yourself noticed (this can make you look arrogant).  
 
5. Read the criteria and make sure you answer each point. Many judges like entries that follow the 
judging criteria, item by item. It enables them to compare one firm versus another and it gives an 
entry more order. You donõt have to stick to this (entries can stand out because they purposely break 
this convention).  
 
6. Check everything carefully. Many entries include fundamental errors ð mainly spelling or       
grammatical cock ups. Our judges are senior people and mistakes like this can grate with them.  
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7. Phone a friend. The events team working on the awards are happy to talk through draft entries 
and are always willing to give guidance. So if you want to try something a bit different, and would like 
our thoughts on that before you submit your entry give us a call ð weõll do our best to give you a    
sensible steer. 
 
8. Good presentation pays dividends. You are not judged on how pretty your entry looks, but busy 
judges are inevitably attracted to easy -to-read, neatly laid out entries. Some of the better submis-
sions include simple, summary bullet points. The best presented entries often incorporate a range of 
small photographs, clever charts or graphs and other visual material that makes it very easy to assimi-
late and digest. Testimonials are very powerful too, and there are many clever graphical ways in 
which these can be highlighted.  
 
9. Boast - don’t be modest!  Your positive opening words are crucial - so begin with the end!   This is 
the hook which will encourage those judging to delve deeper.   And donõt ramble; get to the point, 
every word should count. Be proud of what you have done, this is one time when it is absolutely right 
to boast.  
 
10. It is not often you are given the chance to legitimately promote your business and generate free 
publicity; so encourage and praise your team and you might be surprised to discover that you can le-
gitimately win one of the most prestigious awards in the sector. What have you got to lose? And if you 
win, think of the huge marketing advantage that will give you.  

Tips for Entering contd. 


